
Q2 2017 EDITION

Please enjoy our Q2 TREND REPORT. It features local, national, and global industry 
news and trends from Q2 to keep you in-the-know, up-to-date, and inspired. 
Happy reading!
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Shoppers demand transparency
In its latest U.S. Grocery Shopper Trends report, the Food 
Marketing Institute underscored the growing desire 
consumers have for transparency on issues like food 
safety, health and wellness and product discovery. This 
means offering not just information, but “forthright, 
trustworthy and easy to find” information that “conveys 
some sense of vulnerability and openness." - Food Dive

Target's 'reimagined' store reinforces confidence in 
grocery business
Target announced it will unveil its first of many 
"reimagined" stores in suburban Houston this summer. The 
redesigned 124,000-square foot store will include an 
enhanced produce department, more grab-and-go and 
prepared meals, self-checkouts, a wine and beer shop and 
more circular aisles in the center of the store. Click to see 
more pictures of the new concept. - The Shelby Report

Trader Joe's launches 'Teeny Tiny Avocados'
Trader Joe's is now selling bags of "Teeny Tiny Avocados" 
that prove small foods are more than just a fad - they're a 
practical way of reducing waste and pure marketing gold. 
They come six to a bag and, as one Instagram user noted, 
are about the size of a lime. - NY Daily News

Meat promotions sizzling again
Despite lingering concerns over deflation, retailers are 
heavily promoting their meat selections heading into the 
summer season. While meat sales contribute somewhere 
around 11% of a supermarket’s overall sales, getting meat in 
the basket is a disproportionate win, as a shopping basket 
that includes a meat is likely to generate a ring three to 
four times higher than one without. - Supermarket News
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Organics fail to justify extra cost in foodservice
Reports have found little demand for organic produce in 
foodservice because of a variety of factors. One challenge 
includes the fact that it is difficult to create dishes entirely 
from organic options. Demand for organics in foodservice 
is also taking longer to catch on than in retail because of 
the increased cost, availability, and challenges with 
consistency. - The Packer

The mad science of an NYC burrito line
One NYC fast-casual burrito shop optimized their 
operations and increased their serving capability from 160 
to 400 tickets during the lunch rush. Click to read about 
how they did it and find out about their "quesadilla 
babysitter." - Bon Appetit

New restaurant concepts get social
Restaurants across the country are getting "social," rolling 
out ideas where the kitchen is the center of the restaurant 
and coffee bars turn into nighttime bowling alleys. -
Restaurant Hospitality

Thinking big: Operators plan expansion and engagement 
in 2017
Ten restaurant operators share their goals for growth. 
Ideas include educating guests on purveyor information, 
Paleo- and plant-friendly menus, rooftop farming, and 
soliciting feedback from employees. Click to see the 
slideshow. - Restaurant Hospitality
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A new proposal could protect farmworkers from 
deportation
U.S. Senators, including Hawaii's Mazie Hirono, are working 
on a new bill to protect farmworkers. The bill would protect 
undocumented immigrants with a history of work in U.S. 
agriculture from deportation and provide them with a path 
to long-term legal residence and citizenship. - Eater

Michael Mina’s The Street is Reinventing Food Courts
The Street, A Michael Mina Social House opened on the 
ground floor of the International Market Place. It spans 
6,900 square feet facing Kūhiō Avenue with 13 different 
chef-driven restaurant concepts ranging from homey 
Italian food to inventive poke. - Honolulu Magazine

United to add more flights to Hawaii/Kona
Starting Dec. 20, United will double its flights from Los 
Angeles to Kona to two flights daily, increase the number of 
flights from San Francisco to three a day, and Denver-Kona 
routes will become year-round daily flights. The 
announcement came as part of the airline’s plan to increase 
to 40 daily flights to Hawaii. - Hawaii Tribune

A farm grows in the city
Technology is behind the latest advancements in urban 
farming. Augmented reality glasses to help harvesting, 
aeroponically-grown kale and arugla fed only with mist and 
constantly rotating towers stacked 25-high are just a few. 
Will Hawaii adopt any of these new advancements? - The 
Wall Street Journal
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SEA-CUTERIE! BING!! SHAPESHIFTING PASTA🤔

PINK PINEAPPLES😍 CLEAR COFFEE🤔 PRODUCE COFFEE CUPS$
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